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The Science Based Targets initiative (SBTI) is a
corporate climate action organization that
enables companies and financial institutions
worldwide to play their part in combating the
climate crisis.
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7:755

companies
taking action

4,946

with science-based
targets

3,031

net-zero
commitments
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The Corporate Net-Zero Standard was released in 2021 ahead | BASED
of COP27
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Near-term science-based targets: Five to ten year
scope 1 and 2 emission reduction targets in line with
1.5°C pathways and well-below 2°c pathways for
scope 3.

Long-term science-based targets: Target to reduce
emissions to a residual level in line with 1.5°C
scenarios by no later than 2050.

Neutralization of residual emissions: GHGs released
into the atmosphere when the company has
achieved their long-term  SBT must be
counterbalanced through the permanent removal
and storage of carbon from the atmosphere.



Beyond value chain mitigation (BVCM) is a recommendation in & SASED

7 TARGETS

the Corporate Net-Zero Standard
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SBTi CORPORATE
NET-ZERO STANDARD

Version 1.2
March 2024

"R9 — Beyond value chain climate mitigation:

Companies should take action or make investments outside their
own value chains to mitigate GHG emissions in addition to their
near-term and long-term science-based targets.

For example, a company could provide annual support to projects,
programs and solutions that provide quantifiable benefits to
climate, especially those that generate additional co-benefits for
people and nature.

Companies should report annually on the nature and scale of
those actions.”



BVCM must not replace or delay company efforts to reduce
their value chain emissions in line with a 1.5°C pathway

Mitigation pathways compatible with 1.5°C in the context of Sustainable Development
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Source: IPCC. 2018. Global Warming of 1.5°C. https:/www.ipcc. ch/sri5/

SCIENCE
BASED
" TARGETS

DRIVING AMBITIOUS CORPORATE GLIMATE AGTION

This is consistent with the
Intergovernmental Panel on
Climate Change (IPCC) Sixth
Assessment Report (AR6) which
states that:

“unless there are
immediate and deep
emissions reductions
across all sectors, limiting
global warming to 1.5°C
will be beyond reach”

.. and that..

“options are available now
in every sector that can at
least halve emissions by
2030."



. " / TARGETS
SBTi encourages all companies to go beyond net-zero targets, ..o

and take immediate and consistent action to deliver BVCM

Given the increasing urgency and scale of the climate crisis, the & SASED

The potential for BVCM to deliver additional
mitigation and climate finance is significant.

To illustrate, if in 2022 all companies with
validated science-based targets had delivered
BVCM equivalent to 100% of their scope 1 and 2
emissions, this would have resulted in 422 million
tCO,e of BVCM in that year.

This is more than 2.5x the volume of carbon
credits retired in the voluntary carbon market
globally in 2022, and greater than the UK's GHG
emissions for 2022,
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In February 2024, the SBTi published two new reports on BVCM & SASED

SCIENCE
BASED
TARGETS

DRIMMG AMBITIOUS CORPORATE CLIMATE ACTION

ABOVE AND BEYOND: RAISING THE BAR:

AN SBTI REPORT ON AN SBTI REPORT

THE DESIGN AND ON ACCELERATING
IMPLEMENTATION OF CORPORATE ADOPTION
BEYOND VALUE CHAIN OF BEYOND VALUE CHAIN

MITIGATION (BVCM)

VERSION 1.0

MITIGATION (BVCM)

VERSION 1.0

EENEY I FEBRUARY 2024
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The "Above and Beyond'
BVCM report was developed
to support companies in the
design and implementation of
BVCM strategies to accelerate
progress towards global
net-zero.

The "Raising the Bar" BVCM
report draws upon SBTi
research on barriers and
incentives for BVCM and
proposes recommendations
for a range of actors to
accelerate corporate adoption
and implementation of BVCM.
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Above and Beyond: An SBTI
report on the design and
implementation of BVCM



Definition of BVCM
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*Beyond Value Chain Mitigation
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DEFINITION

Mitigation action or investments that fall outside
a company'’s value chain, including activities that
avoid or reduce GHG emissions, or remove and
store GHGs from the atmosphere.
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Purpose of BVCM @ SASED

PURPOSE

e BVCM enables companies to accelerate the
global net-zero transition by helping other
economic and social actors to reduce and /
or remove GHG emissions.

e BVCM allows companies to take
responsibility for unabated emissions that
continue to be released into the atmosphere
as they progress towards the delivery of
their science-based targets.

*Beyond Value Chain Mitigation

12



Companies should take immediate and consistent action to @ SASED
TARGETS
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TIMING

Once a company has set a net-zero target, it is
encouraged to take immediate and consistent
action to deliver BVCM each year as it transitions
to net-zero.

*Beyond Value Chain Mitigation

13



The business case for BVCM ) BASED
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Securing access
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@ Talent acquisition

Q,Hi and retention

Brand differentiation
Technology transition
opportunities

," Social license
&&, to operate

Policy and legal
risk management

Business
benefits

Investment Scope 3 Scope 1 = 2
into BVCM -

Climate and
nature resilience

-

"\

14 *Beyond Value Chain Mitigation



The business case for BVCM: Securing access to finance | BASED

Securing access
to finance

Talent acquisition
and retention

Brand differentiation
Technology transition
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Climate and
nature resilience

*Beyond Value Chain Mitigation
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A fashion company funds the protection of
the Amazon rainforest to signal that it is a
purpose-led brand and to attract investors
focused on purposeful businesses.
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The business case for BVCM: Talent acquisition and retention | BASED

Securing access
to finance

Talent acquisition
and retention
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Technology transition
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A | Social license
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*Beyond Value Chain Mitigation
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A professional services company seeks to
differentiate itself from its competitors
through BVCM to attract and retain talent.



The business case for BVCM: Brand differentiation e

Securing access
to finance

é Talent acquisition
75 and retention

<> Brand differentiation
Technology transition
opportunities

= 20 Social license

&, to operate

Policy and legal
risk management

Investment Scope 3 Scope 1 & 2 Business
into BVCM e

...... - benefits

&

&)

Climate and
nature resilience

*Beyond Value Chain Mitigation
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A telecommunications company funds solar
mini grids to differentiate itself from peers
and to unlock opportunities for price
premiums linked to climate leadership.



The business case for BVCM: Technology transition opportunities SASED
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T and retention

Brand differentiation

Technologytransition
opportunities
An aviation company funds BVCM by

Social license purchasing direct air carbon capture and
LR el storage carbon credits to help scale the
availability of this technology and bring
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*Beyond Value Chain Mitigation
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The business case for BVCM: Social license to operate BASED
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Talent acquisition
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and retention

Brand differentiation

Technology transition
opportunities

<«
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& movem ~r S pactis
* A highly profitable technology company
20\ \social license funds a portfolio of BVCM activities to
.t to operate " . .
. demonstrate to civil society and regulators
that its privileged economic position is
i s B8 balanced by tangible social responsibility.

@) €

Climate and
nature resilience

*Beyond Value Chain Mitigation

19



The business case for BVCM: Policy and legal risk management | BASED
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nature-based solutions in sub-Saharan

Sl gmone Africa whereby development finance is
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sector investments into developing and
oo emerging economies.
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*Beyond Value Chain Mitigation
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The business case for BVCM: Climate and nature resilience ) BASED
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Talent acquisition

and retention

Brand differentiation
Technology transition
opportunities
the

A manufacturing company funds
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Investment Scope 3 Scope 1 S P
into BVCM ope

Business
benefits

AN soumnt restoration of coastal ecosystems adjacent
epetaty: to its production facilities to mitigate the risk

of cost increases or loss of revenue linked to
storm surges damaging production facilities.

Policy and legal
risk management

Y Climate and
nature resilience

*Beyond Value Chain Mitigation
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Goals and Principles that can be used to inform BVCM strategy
design and implementation
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BVCM PRINCIPLES

BVCM GOALS

2)

Deliver additional near-term
mitigation outcomes to achieve the
peaking of global emissions in the

Drive additional finance into the
scale-up of nascent climate
solutions and enabling activities to
unlock the systemic transformation
needed to achieve net-zero by
mid-century globally.

CO-BENEFITS
Supporting the SDGs

€

mid-20s and the halving of global SCALE FINANCING NEED
emissions by 2030. Maximizing climate Focusing on under-
mitigation financed mitigation

€

CLIMATE JUSTICE
Addressing inequality




“Principle-alighed” mitigation opportunities

SCALE: Maximizing climate
mitigation

FINANCING NEED: Focusing on

under-financed mitigation
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CO-BENEFITS: Supporting the CLIMATE JUSTICE: Addressing
SDGs inequality

PRINCIPLE-ALIGNED MITIGATION OPPORTUNITIES INCLUDE THOSE THAT:

Have lower abatement costs

Prevent ecological and climate
tipping points

Avoid high-carbon technology
or infrastructure lock-in

Have the potential to generate
cascading positive impacts

Provide finance at the
jurisdictional or landscape level

23

Need private sector finance to
support countries' delivery (and
potentially enhancement) of
Nationally Determined
Contributions (NDCs) to the
Paris Agreement

Are underfinanced and in need
of concessional or debt-free
finance due to limited return on
investment (ROI), longer
payback periods or higher
investment risk

Deliver co-benefits such as
adaptation, resilience,
livelihoods, water security,
biodiversity

Deliver mitigation in lower
income, more vulnerable
countries

Support disadvantaged and
marginalized groups most
impacted by climate change

Support and ensure the
leadership and ownership
efforts of Indigenous Peoples
and local communities to
deliver climate mitigation and
adaptation

Support the just transition
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Four-step process to design and implement high-impact and | BASED
high-integrity BVCM strategies |
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Step 2

Establish a BVCM
Pledge

AN

Step 1

Set & Work to Deliver a
Net-Zero Target

=
Step 4

Report BVCM
Activities & Outcomes

Step 3

Take Action to
Deliver BVCM
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Step 1: Set and Work to Deliver a Net-Zero Target

1.1 Develop and disclose a full GHG emissions inventory
1.2 Set, submit, validate and disclose an SBTi net-zero target

1.3 Develop, disclose and work towards a net-zero aligned climate transition plan

Step 2: Establish a BVCM Pledge

2.1 Determine the business case and strategic objectives for BVCM
2.2 Define the time period of the BVCM pledge
2.3 Define the scale of the BVCM pledge

Step 3: Take Action to Deliver BVCM

3.1 Define quality standards and guardrails for BVCM activities and investments

3.2 Deploy resources and finance towards a portfolio of BVCM activities

Step 4: Report BVCM Activities and Outcomes

4.1 Establish a BVCM MRV framework
4.2 Report annually on BVCM activities, investments and outcomes

4.3 Make transparent and accurate BVCM claims




AN

Step 1 1.1: Develop and disclose a full GHG emissions inventory

Set & Work to Deliver a

Net-Zero Target

Step 1.1 suggestions:

Develop a comprehensive emissions inventory that covers at least 95%
of company-wide scope 1 and 2 GHG emissions and includes a
complete scope 3 inventory.

Update the GHG inventory on an annual basis.

Have the GHG inventory verified annually by an independent third
party.

Publicly report the GHG inventory and verification statement annually in
the company financial statement, the company website and through
the CDP questionnaire.

Examples of relevant resources

The Greenhouse Gas Protocol

A Corporate Accounting and Reporting Standard
D EDITION

Corporate Value Chain
(Scope 3) Accounting
and Reporting Standard

Supplement to the GHG Protocol Corporate
Accounting and Reporting Standard

SCIENCE
BASED
TARGETS
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GHG Protocol
Scope 2 Guidance
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Set & Work to Deliver a
Net-Zero Target

Step 1.2 suggestions:

e Submit a commitment letter establishing intent to set a science-based
net-zero target.

Develop near-term and long-term science-based targets in-line with
SBTi criteria.

Near-term targets must cover at least 95% of scope 1 and scope 2
emissions, and at least 67% of scope 3 emissions, if scope 3 is material.

Long-term targets must cover at least 95% of scope 1 and scope 2
emissions, and at least 90% of scope 3 emissions.

Submit targets to the SBTi for official validation, and publicly announce
the targets within 6 months of approval.

Annually disclose company-wide GHG emissions and target progress.

26

SBTi CORPORATE
NET-ZERO STANDARD

Version 12
March 2024

Step 1 1.2: Set, submit, validate and disclose a science-based net-zero target

Examples of relevant resources:

SBTi CORPORATE
NET-ZERO STANDARD
CRITERIA

Version 1.2
March 2024

GETTING STARTED
GUIDE FOR
SCIENCE-BASED
TARGET SETTING

Version 11
March 2024

TARGETS

DRIVING AMBITIOUS CORPORATE GLIMATE AGTION



SCIENCE

BASED
AN TARGETS
Step 1 1.3: Develop, disclose and work towards a net-zero aligned climate transition plan ORIVING AUBITIOS CORPORATECLINATE ACTION

Set & Work to Deliver a
Net-Zero Target

Step 1.3 suggestions: Examples of relevant resources:

e Develop, disclose and annually update a net-zero aligned climate
transition plan in line with the recommendations of the Transition Plan T T
Taskforce (TPT), including reporting on progress. Flans

—— TPT it
Corporate Net-Zero Standard Vi2: Annex D 77 provides additional

guidance on transition plan disclosure. Disclosure
Framework _~>

OCTOBER 2023
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Step 2 2.1: Determine the business case and strategic objectives for BVCM ORIVING AVEITIOUS CORPORATE CLIMATE AGTIN

Establish a BVCM
Pledge

Step 2.1 suggestions: Examples of relevant resources:

e Consider how BVCM can unlock opportunities, minimize future risks
and protect and enhance the company’'s long-term value. Enterprise Risk Management r

Applying enterprise risk management to Task Force on
environmental, social and governance-related risks Climate-related

Define strategic objectives for BVCM., Financial Disclosures

Guidance on Risk Management
Integration and Disclosure

Integrate the strategic objectives for BVCM into the company's climate
transition plan and associated disclosures to facilitate a holistic and
strategic approach to climate action both within and beyond the value
chain.

EDSD | #&r wbcsd

Sources:
https:./wwwwbcsd.org/Programs/Redefining-Value/Making-stakeholder-capitalism-actionabl
e/Enterprise-Risk-Management/Resources/Applying-Enterprise-Risk-Management-to-Environ
mental-Social-and-Governance-related-Risks; https:/www.fsb-tcfd.org/
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Establish a BVCM
Pledge

Step 2.2 suggestions:

29

Determine the forward-looking pledge period. It is recommended that
this covers a period of five years or greater.

Publicly report on the BVCM pledge period.

Periodically review BVCM pledges.

Step 2 2.2: Define the time period of the BVCM pledge

Examples of relevant resources:

SBTi CORPORATE
NET-ZERO STANDARD

Version 1.2
March 2024

© sovcmesetmpm ey B vovetmmsigm X Gucwn 5 gy oy

Source: https.//sciencebasedtargets.org/resources/
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SCIENCE

SBTi CORPORATE
NEAR-TERM CRITERIA

Version 5.2
March 2024

@ scencebasectargas oy B roercobasesiages X @sconcotargets 34 elo@scencetasedargets oy
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stablish a

Pledge

Three methods for determining the scale of the BVCM pledge

TON-FOR-TON METHOD MONEY-FOR-TON METHOD MONEY-FOR-MONEY METHOD

A company delivers BVCM proportional to the A company channels finance towards BVCM by A company channels finance towards BVCM
climate impact of a defined percentage of its applying a price of carbon to its unabated GHG based on defined share of profit or revenue.
unabated GHGs emissions. emissions.

E.g.. forevery 1tCO_e of unabated emissions, the E.g.. for every 1tCO_e of unabated emissions, the E.g., the company allocates 1% of its profit
company delivers 1 tCO e of BVCM. company deploys USD 100 into BVCM. each year towards BVCM.

©) ©)

o .
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stablish a
Pledge

SBTi's proposed best practice approach

cdiencebased Scope 1, 2 and Financial The SBTl| considers smence.-bf‘;\sed carbon prices to represent the
carbon price 3 emissions budget economic value of GHG emissions, based on:

robust scientific assessment of the external cost of GHG
emissions (the costs of emissions that the public pays for);

robust scientific assessment of the expected costs associated
with achieving a 1.5°C pathway; and/or

the true and complete cost to fully and permanently abate a
given GHG emission.

31
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Establish a BVCM
Pledge

SBTi's proposed best practice approach

Scope 1, 2 and Science-based Financial
3 emissions carbon price budget

o BVCM GOAL 1: Deliver additional near-term mitigation outcomes
e  Use a portion of the budget to deliver ex-post BVCM outcomes equivalent to to achieve the peaking of global emissions in the mid-20s and
50% of unabated scope 1-3 emissions (i.e. 50% ton-for-ton). the halving of global emissions by 2030.

e Use the remaining budget to fund a chosen combination of;
o  Additional ex-post BVCM outcomes; BVCM GOAL 2: Drive additional finance into the scale-up of
o  The scale up of nascent climate solutions and enabling activities; e nascent climate solutions and enabling activities to unlock the
o  Adaptation and/ or loss and damage. systemic transformation needed to achieve net-zero by
mid-century globally.

32



Step 3

Take Action to
Deliver BVCM

Step 3.1 suggestions:

e Commit to minimum quality standards to ensure additionality,

permanence and avoidance of leakage and double counting where
relevant.

Establish, commit to and disclose safeguarding principles to ensure

that BVCM activities do not have an adverse social or environmental
impact.

SCIENCE
BASED
TARGETS

3.1: Define quality standards and guardrails for BVCM activities and investments ORIVING AUBITIOS CORPORATECLINATE ACTION

Examples of relevant resources:

N ccql
"" "l“w ty Initiative

Transparent Scores for Carbon

Credit Quality

5 SD VISta [VERRA]

5‘"% Gold Standard

"n for the Global Goals

Tropical Forest
Credit Integrity
Guide for
Companies

% ASSE
AND ASSESSMENT PROCEDURE

July 2023




Step 3 3.2: Deploy resources and finance towards a portfolio of BVCM activities

Take Action to
Deliver BVCM

Step 3.2 suggestions: Examples of relevant resources:

e Direct finance and resources where they are most needed in line with

the BVCM Goals and Principles defined by the SBTi. ioce

Publicly disclose how the company's BVCM activities and investments
are aligned with the SBTi's BVCM Goals and Principles.

Climate Change 2022 Finance for climate action

Scaling up investment for

Mitigation of Climate Change eliriate and developrent

SCIENCE
BASED
TARGETS

DRIVING AMBITIOUS CORPORATE GLIMATE AGTION

CLIMATE
INEQUALITY
REPORT
2023

Fair taxes lot’

a sustainable future
in the Global South
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Respiigva 4.1: Establish a BVCM monitoring, reporting and verification (MRV) framework ORIV MGITIOS GORPORATE CLINATE AN

Activities & Outcomes

Step 4.1 suggestions: Examples of relevant resources:

The Greenhouse Gas Protocol

e Develop a BVCM MRV framework to measure, report and verify the
mitigation outcomes as a result of BVCM funding over a period of time.

Rely on existing standards and reporting frameworks to qualify and ‘ ' | H
assure BVCM activities and investments. Monitoring, Reporting Nl
; & A (MRA)
Framework

REDD+

Have BVCM mitigation outcomes verified by an independent third party - \ YA ENVIRONMENTAL

EXCELLENCE

that assesses the accuracy and completeness of an emissions o
reduction or removal intervention.

In the absence of existing standards, develop and disclose
BVCM-specific indicators and metrics that can be independently
assured by an approved auditor following internationally accepted
assurance standards.

Publicly disclose annual verification certificates or statement.
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Report BVCM
Activities & Outcomes

Step 4.2 suggestions: Examples of relevant resources:

e Report transparently on the finance deployed towards BVCM, as well DP questionnaires 2023
as the mitigation interventions and outcomes and co-benefits ¥
delivered on an annual basis (in line with the company's GHG inventory o TPT st oy e

reporting period). Emissions reductions and removals should be , ' Disclosure WAtH
reported separately. &5 Framework 2

Climate action beyond the value chain

Report on BVCM activities and investment through the annual CDP ARl '
questionnaire, within the annual financial statement and the annual ' 1/
sustainability reports or website.

Climate change
Where relevant, companies should report on the GHG externality Climate change questionnaire for
linked to their unabated emissions. companies disclosing to the 2023 request.
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Report BVCM
Activities & Outcomes

4.3: Make transparent and accurate BVCM claims ORIING AUBITIOUSGORPORATECLIATE AGTION

Step 4.3 suggestions: Examples of relevant resources:

e Ensure that claims comply with laws and regulation that govern and

regulate environmental statements and claims in relevant jurisdictions.
Making Credible

Jurisdictional Claims

Choose the type of BVCM claim (e.g., compensation or contribution T sEA Gaos practice cuice
claims) in the context of the business objectives and regulatory B

context. Claims Code

of Practic

Support headline claims (such as the BVCM pledge) with nuanced
narrative claims which report the full content, context and limitations of

the claim. FAIRLY CONTRIBUTING
TO GLOBAL NET ZERO

Considerations for credible claims

Ensure that BVCM claims meet general requirements of high-integrity
and high-ambition environmental claims.

As far as possible, companies should ensure that their BVCM claims
are externally audited or certified.
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Activities & Outcomes
COMPENSATORY CLAIMS CONTRIBUTORY CLAIMS

Climate compensation claims are those which convey to
audiences that avoiding, reducing or removing GHG emissions
beyond the value chain of a company counterbalances or “nets
out” emissions released within the operations or value chain of a
company. An example of a compensation claim is the carbon
neutrality claim.

Compensatory claims are increasingly the subject of public
scrutiny and regulation in different jurisdictions.

Climate contribution claims are those which convey to audiences
that the organization has provided support or finance to actions
beyond the company's value chain (including through collective
action) with an expected climate mitigation outcome (where the
actions are relevant to the expected performance outcome).

Unlike compensation claims, the contribution claim does not imply
that the BVCM outcomes are netting out or counterbalancing the
claimants’ remaining value chain emissions, but instead are
communicated as a contribution to global climate mitigation efforts
or even the efforts of a country.

The SBTi does not have plans to validate BVCM claims given other actors are working in this space.
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Raising the Bar: An SBTi
report on accelerating
corporate adoption of BVCM



The SBTi “Raising the Bar" report describes a “problem @ SASED

" T ” . . -/ TARGETS
statement” and a “vision” for accelerating corporate adoptionof ...

BVCM

PROBLEM STATEMENT

There are an insufficient number of companies
funding and delivering BVCM consistently and at a
scale commensurate with the magnitude of the
climate crisis.

VISION

A critical mass of companies are going beyond
science-based targets to also fund and deliver
BVCM, collectively contributing a significant volume
of finance and mitigation to address the climate
crisis.




The SBTi conducted research in 2023 on the barriers to and ) BAeED
. . . " TARGETS
incentives for corporate adoption of BVCM

Fear of greenwash accusation and lack of a credible
BVCM claim were cited by corporates, Fls and SMEs as

the top barriers preventing BVCM funding

Tax incentives and assessment of BVCM claims were
identified as the top new incentive mechanisms in terms
of their potential impact in driving BVCM funding

Corporate, Fl and SME ranking of barriers (mean)

The lower the number the more significant the barrier

Fear of greenwash accusation

Lack of a credible claim for communicating BVCM

\Weak financial business case

Lack of standardized guidance on minimum standards
and best practice

Lack of customer (B2B) demand
Lack of consumer demand
Lack of investor demand

Lack of available funds

Perception of environmental and social risks
associated with BVCM

Corporate, Fl and SME ranking of incentives (mean)
The lower the number the more impactful the incentive

Tax incentives

Assessment and certification of BVCM claims by a dedicated body

Consumer-facing campaigns to ensure BVCM is considered part of the
social license to operate and to spotlight high ambition companies

Regulation on BVCM-related claims

Assessment and certification of BVCM targets by a dedicated body

Integration of BVCM reporting requirements into ESG frameworks
such as SASB, GRI and ISSB

Development of BVCM standards by a dedicated body

Integration of BVCM reporting requirements into TCFD

Integration of BVCM reporting requirements into the
CDP questionnaire

41 Source: https.//sciencebasedtargets.org/resources/files/BVCM-Public-Consultation-Results.pdf



Based on this research, the SBTi proposes a toolbox for
addressing barriers and incentivizing corporate BVCM

ENGAGE

Build buy-in and
educate a range of
stakeholders on why
corporate investment
into BVCM is needed,
how it benefits them
and provide guidance
on best practice

ENABLE

Enable companies to
fund and deliver BVCM
through tools and
mechanisms for
deployment

INCENTIVIZE

Send market signals to
incentivize companies
to fund and deliver
BVCM

MANDATE

Mandate companies to
fund and deliver BVCM
or to report on BVCM
activities and
investments

\ SCIENCE
BASED
/ TARGETS

DRIVING AMBITIOUS CORPORATE GLIMATE AGTION

MOBILIZE

Build momentum to
mobilize and accelerate
adoption and
implementation of
BVCM




SCIENCE
BASED

The report illustrates the types of actions which different actors |
could take to accelerate corporate adoption of BVCM At

Run mobilization campaigns
encouraging businesses to take

Develop governance mechanisms,
action on BVCM.

standards and claims regulation to
ensure integrity and to level the
Investors Advocacy NGOs

playing field to reduce the risk of .
greenwashing associated with BVCM. Policymakers

Commission research and engage U ial medi . .
with corporate members to highlight e se soclal media to praise companies
sector-specific benefits and Industry associations delivering B\:‘CM and rtwame those
opportunities linked to BVCM. Who are not.

Research and o :
Develop monitoring and mapping

Consumers demi
academia tools to identify areas of high

Employees
investment impact potential.

Encourage employers to include a
matching donation strategy for BVCM.

Voluntary standard , Customers
Multilateral :
setters and oraanizations (business-to-
9 business companies) Identify shared physical risks in
supply chains that can be addressed

Provide recognition for companies disclosure initiatives
through supplier/customer BVCM.

delivering BVCM, e.g., through higher
ambition tiers and/or by defining and
validating high-integrity BVCM claims.
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Guest speakers: Session 1 | BASED

" TARGETS

DRIVING AMBITIOUS CORPORATE GLIMATE AGTION

Owen Hewlett Mark Kenber Eron Bloomgarden
Gold Standard VCMI Emergent
Chief Technical Officer Executive Director Chief Executive Officer
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Guest speakers: Session 2 | BASED
TARGETS

DRIVING AMBITIOUS CORPORATE GLIMATE AGTION

Owen Hewlett Mark Kenber Edwina McKechnie

VCMI Emergent

Executive Director

Gold Standard

Chief Technical Officer Executive Vice President,

Corporate Engagement
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"l Organisational responsibility for emissions

Scope of Enacting

responsibility responsibility

e Organisation’s e 1 — Abate value e Any mechanism
value chain chain emissions in that has the
emissions (and line with science qualities needed
their harmful to be ‘true’ to the
effects) e 2 — Act on act and thus the

unabated responsibility
emissions (BVCM)
- J - J - J

At minimum avoid messing up other
mechanisms/actors efforts (ideally
enhance!)

Making good better Gold Standard



P1 - Organisational
governance

P2 - Value chain
emissions abatement

P3 — Responsibility for

unabated emissions FAIRLY CONTRIBUTING TO GLOBAL NET ZERO

Initial framework for organisational
climate mitigation strategies

Version 1.0

May 2023

P4 - Climate-related
practices

P5 - Credible claims

Making good better Gold Standard



P3 - Responsibility for
unabated emissions

1 1 - Account and

Report eCalculate and disclose historical emissions

eCalculate and disclose (annually) ongoing
unabated emissions

unabated
emissions

2 — Set and

maintain eUse an appropriate pricing method to set

. meaningful fees.
internal carbon eConsider a ratchet over time.

fee per tCO.,e

3 - Fund high eUse the carbon free to fund high quality climate
mitigation action

eSeek to optimise the portfolio of action supported
and adhere to key quality attributes

quality climate
action

4 - Make

credible claims

Making good better Gold Standard




= Quality attributes of mechanism - role in enacting
responsibility

Accounting and reporting
attributes

Action attributes

Relationship attributes

What is the relationship of the
action funded to my value chain?

What forms of accounting are used,

what metrics are presented, what is What qualities does the funded action

the quality of data? have?
e Inside, near or outside organisation’s e Methodological approaches e For e.g. additionality, permanence,
physical value chains ST e

e Acceptable levels of data quality
e Level of traceability vs specificity of

data e Presentation as attributional or
consequential accounting

e Need to address double counting
risks

Making good better Gold Standard



= Role of carbon markets in responsibility for unabated
emissions

Mechanisms Grants, funds and other Carbon credits
funding mechanisms

TR
Claims / Contribution claims W( Neutralisation \
claims
\ 4

4 Ve

Indirect reductions -
enabling, advocacy, Direct emission I
capacity development, reductions

R&D etc Permanent CDR

\\ o N }/

QOutcomes Temporary CDR

*Neutralisation claims are distinct from BVCM, unlocked once a company has decarbonized in line with
science by 2050 (90% for most companies)

Making good better Gold Standard



"™l Learn more...

SNy I
o
%«ég

¥ Mikywire

Gold Standard

FUNDING BEYOND
VALUE CHAIN

MITIGATION

Step by step guidance for organisations taking
responsibility for their emissions

VERSION 1.0 - MARCH 2024

Owen.Hewlett@goldstandard.org

ill Hutton - Murmur

Daniel.Magrath@goldstandard.org

Making good better

Gold Standard



Voluntary Carbon
Markets Integrity
Initiative

Voluntary Carbon
Markets Integrity
Initiative

Building integrity In
voluntary carbon markets

R ~



4 Steps for Making a Carbon Integrity Claim

Comply with the
Foundational
Criteria

VCMI

Select a VCMI Claim to
make and demonstrate
progress towards meeting
near-term emission
reduction targets

Meet the required
carbon credit use
and quality
thresholds required

Obtain third-party
assurance following the
VCMI Monitoring,
Reporting & Assurance
(MRA) Framework



VCMI

Select a VCMI Claim to make

Silver

Carbon Integrity Silver
requires the purchase and
retirement of high-quality
carbon credits in an
amount equal to or
greater than 10%%, and less
than 50%, of a company’s
remaining emissions once
it has demonstrated
progress towards its
near-term emission
reduction targets.

Carbon Integrity Gold
requires the purchase and
retirement of high-quality
carbon credits in an
amount equal to or greater
than 50%, and less than
100%, of a company’s
remaining emissions once
it has demonstrated
progress towards its
near-term emission
reduction targets.

Platinum

Carbon Integrity Platinum
requires the purchase and
retirement of high-quality
carbon credits in an
amount equal to or
greater than 100% of a
company’s remaining
emissions, once it has
demonstrated progress
towards its near term
emissions reduction
targets.







¢ LEAF

2

Coalition

inated by Emergent

S

A unique public-private
partnership to halt and
reverse tropical
deforestation.

Highest levels of supply
and demand side integrity,
plus co-benefits.

Proof of concept — first
agreements signed with
forest governments

at COP28.

Now focused on scaling up,
across the major forest
basins of Latin America,
Africa and Asia.

‘F Emergent

’2 LEAF

= (Coalition



LEAF in numbers

Qjalisco

Quintana Roo

QGuyana
Roraima Q QAmapé

Choco(Colombia) Q

Ecuador@ QAmazonas

QMaranhéo
Acre Q Para Q
QTocantins
Q Mato Grosso

Bolivia Q

Participants & supporters

& Forest Governments with signed Letters of Intent

& Forest Governments with accepted proposals

QNepaI

Burkina Faso?

Q Q Vietnam
Nigeria

Republic of Congo* Uganda Q
Province of Tshuapa (DRC) Q

QKenya

Papua New Guinea Q

26 successful proposals from tropical
& zambia forest jurisdictions
« Over 1 billion tonnes of CO,e of volumes

» Potentially protecting up to half a billion
hectares of forest, an area larger than

Over 25 corporations and donor governments

the European Union

Over 25 global businesses committed to

+ —I— > \ =57 INDITEX pwc Qycirbrb - ADELTA  EY BOG HaMGroup Copguminie  LEAF

=~ o ' 5 * Major corporate climate leaders including
\Af) BURBERRY Mcg%ie%pany- eon & walmart W Wntertek  @Mazon VOLKSWAGEN Amazon, Salesforce, McKinsey, PWC and
R Landsec Unilover B | ac krOC k

Supporters \ﬁ

FOR
RE

EN\/\HDNMENTAL
DEFENSE FUND

Finding the ways tha

TheNature @
Conservancy W&

EST
NDS

EDFZ.

+ Working alongside four donor
governments — US, UK, Norway and
=) Republic of Korea

A\ N

Regnskogfondet

RAINFOREST FOUNDATION NORWAY

WE MEAN
HNGBEPMDE BUSINESS ’E




¢ LEAF
& Coalition

Coordinated by Emergent

Join us to help make
tropical deforestation a
thing of the past,

supporting climate, people EronBloomearden Edwina MecKechnie
¢ CEO, Emergent EVP Corporate Engagement, Emergent
an d N atu re. eron@emergentclimate.com Edwina@emergentclimate.com
2 LEAF
‘F Emergent ‘.‘.‘ Coalition
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Questions and answers
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Closing



SCIENCE

Explore the SBTi's latest resources for more information | BASED

https://sciencebasedtargets.org/beyond-value-chain-mitigation
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BASED
TARGETS
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ABOVE AND BEYOND:

RAISING THE BAR:

AN SBTI REPORT ON AN SBTI REPORT

THE DESIGN AND ON ACCELERATING
IMPLEMENTATION OF CORPORATE ADOPTION
BEYOND VALUE CHAIN OF BEYOND VALUE CHAIN
MITIGATION (BVCM) MITIGATION (BVCM)

FEBRUARY 2024

62

TARGETS
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Translated Executive Summary of “Above and Beyond”

2940747 970-
E5R3EHEEELT:
NYa—Fz—VEBRI
£ (BVCM) DERL
EMEICRT3SBTi ME®

PATIRE
B - SBTHM{ERELL
SLRZE (BVCM) 3R
T AISEiER &

2024527

MUCHO MAS ALLA:
REPORTE DE SBTI
SOBRE EL DISENO E
IMPLEMENTACION DE
LA MITIGACION MAS
ALLA DE LA CADENA DE
VALOR (BVCM)

ALLER ENCORE PLUS LOIN: UN
RAPPORT DE LA SBTISUR LA

ACIMA E ALEM: UM
RELATORIO DA SBTI
SOBRE O PROJETOE A

53y S 13l gaa )

alall ) saiiad) Calaay) CONCEPTION ET L'EXECUTION

= Rk s i () Ti DES MESURES DATTENUATION
IMPLEMENTACAO DA d“:‘h" ?mz P (,?B | ) DES EMISSIONS AU-DELA DE
MITIGACAO ALEM DA &) 5 D LA CHAINE DE VALEUR (BVCM,
CADEIA DE VALOR (BVCM) (BVCM) 4asll DE LANGLAIS ‘BEYOND VALUE

CHAIN MITIGATION")

2024000 S
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